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A year of growth, access,
and future planning.
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| Our mission is to enrich the lives of people in the region by fostering
a lifelong love of learning through enjoyable interactive programs and
i exhibits that bring out the imagination of every child and the
—
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By the Numbers

Growing Attendance and Regional Reach

In 2025, the Bloomsburg Children’s Museum
welcomed more families than ever before and
continued to draw visitors from across the

region and beyond. @

Attendance grew nearly
20% over 2024.

Visitors came from across
Pennsylvania and beyond.

50.4% of visitors came from
outside the Museum's
immediate local zip-code

ATTENDANCE BY YEAR

categories.
51,837 T N e T e YT Y Y I Y
AGE DISTRIBUTION

43,212 ° o

41,533 PR Aduits 17,531
[

a Infants (<1) 279

H Children 1-5 10’431
2023 2024 2025 T

: A4 Children 6-10 13,227

‘** Children 11-13 6’629

Children 14-17 3,690

| TOP VISITOR COUNTIES

| 9 Columbia 20,852 9 Northumberland 3,452

Lu 7,858 L i i

The Museum'’s audience extends well 9 bl 9 i e
beyond Bloomsburg, reflecting its role as )

a regional destination for hands-on learning. \Q Montour 3,009 9 Union 2,458 )
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Throughout 2025, the Museum delivered hands-on
learning experiences that sparked curiosity, supported
families, and connected young people to science,
creativity, and career exploration.

SIGNATURE PROGRAMS

1. Mobile Maker Outreach

Traveling hands-on STEM and maker activities
serving schools, libraries, and community centers
across the Museum’s 15-county service area.

-----------------------------------------------

2. Homeschool Hangouts

In-person STEAM and social learning
opportunities for homeschool students
and families.

...............................................

3. Science Fair & Science of Cooking

Programs that promote inquiry, experimentation,
cooking shemistry, and nutrition education.

...............................................

4. Career Exploration
Industry-connected experiences introducing
youth to careers in science, technology,
healthcare, manufacturing, forestry, trades,

and creative fields. 2025 HlGHLIGHTS

............................................... e Reached /51,837 visitors.
5. Free Field Trips & Family Days * Entered into a formal agreement to purchase
m p " 1 the future museum home at 317 Montour
om0 Special access opportunities and educational Bouiloteard.
visits that help reduce barriers to participation. e Advanced planning for a NASA Challenger

Learning Center, future makerspace, Al-based
exhibit, radio/CB communications exhibit, and

6. Maker Fest & BloomCON Hak4Kidz PA Dinosaurs display.
Large-scale regional events that introduce * F:Or’g!e‘e:’hOr:_Fﬁng‘#Ef‘eghigh'uszel-“hibi“
th famili ; - . including the exhibit, Compound Interest
W:kin;":n:Te::::;&;;"Wa““"’ SR game, Police Dashboard, Bird Exhibit, and
o ; d L Coal Mine repairs.
¥y

...............................................

..".‘.."I“"II.I‘I.I.I..II...O‘......l".....l
o These programs and improvements reflect the Museum’s commitment
to making high-quality, interactive learning accessible to families across the region.
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Financial
Stewardship &
Looking Ahead

The Museum remains committed to
using its resources responsibly while
planning for long-term growth, access,
and sustainability.

2025 Revenue Sources How Funds Were Used .

@ Contributions, @ Salaries & Payroll Taxes

:;:;; gr;nats R $379,281 60.9%
’ = @ Program & Event

@ Admissions, Programs, Expenses

Services & Merchandise $108,602 17.4%
$266,588 44.6% 4
® Occupancy / Building

0
48.0% ® Investment Income & Utilities

;;Zet;;;lzn 3.8% $31,208 5.0%
: % 4 @ Professional Fees

@ Membership Dues $19,945 32.2%

$16,866 2.8%
o Advertising & Marketing
Fundraising Events, Net

$3,222 X :::;:22
o
® Miscellaneous Income Expens:rs perating
$769 0.1% 4
. ) kL $65,717 10.6%

learning across the region.

Board-Designated Endowment / Strengthen earned revenue and
9 Investments $284'383 @ operating reserves.
e = b T D Prepare for relocation, renovation, and
Donor-Restricted Net Assets ~ $280,858 capital campaign efforts tied to the
Museum's future home.

; ; o= Advance major education initiatives, including
Available line of credit with no O the planned NASA Challenger Learning Center,

makerspace, Al exhibit, and PA Dinosaurs display.

outstanding balance at year end. J

St o MW to our staff, volunteers, donors, partners, and families _ , , . . ......
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